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The Marketing Agency Highlights the Power of 
Strategic Alliances in Crisis Management 

Cherry Hill, NJ — In an era where reputation and brand perception can change at the speed of 
a tweet, companies must be agile and proactive in addressing crises. Anheuser-Busch's recent 
strategic alliance with the UFC provides a compelling example of how a well-timed partnership 
can help repair a brand's image and reconnect with its target audience. 
 
Anheuser-Busch, the renowned brewing company behind Bud Light, faced significant 
backlash in the wake of a controversial marketing campaign involving a transgender YouTube 
influencer. This controversy ignited strong reactions from various segments of society, 
including right-wing conservatives and traditionalists who felt alienated from the brand. 
 
Recognizing the importance of swift and meaningful action, Anheuser-Busch took a bold step 
by forming a strategic alliance with Dana White's UFC, known for its association with hyper-
masculine values and activities. This partnership not only demonstrates Anheuser-Busch's 
commitment to realigning its brand but also serves as a valuable lesson in crisis management 
for businesses of all sizes. 
 
Strategic alliances like this offer several advantages in times of crisis: 

 
1. Immediate Reputation Boost: Aligning with a reputable partner can help rebuild trust 

and credibility swiftly. In this case, the UFC's association with world-renowned athletes 
like Conor McGregor lends credibility to Bud Light's brand. 

2. Access to a Targeted Audience: Strategic alliances provide access to a partner's 
established and engaged audience, allowing for more effective messaging and brand 
rehabilitation. 

3. Reinventing Brand Perception: Partnering with a brand that embodies desired values 
or characteristics can help reshape public perception and align the brand with its target 
audience's preferences. 
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https://www.si.com/fannation/mma/news/dana-white-backlash-bud-light
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4. Increased Market Reach: Collaborations can open up new marketing channels and 
opportunities, further extending a brand's reach. 

 
The Marketing Agency commends Anheuser-Busch for taking decisive action to rebuild their 
brand reputation. The Bud Light-UFC partnership serves as a powerful case study in crisis 
management, emphasizing the importance of taking immediate and direct steps to reconnect 
with a target audience. 
 
"In times of crisis, it's essential to act decisively and strategically," says Maverick Steffen,  
Founder of The Marketing Agency. "Anheuser-Busch's partnership with the UFC showcases the 
potential for brands to make a strong comeback by aligning themselves with values and 
audiences that resonate with their core identity." 
 

The Marketing Agency encourages businesses to consider strategic alliances as a proactive 
means of crisis management and emphasizes the importance of authenticity and relevance 
when reconnecting with target audiences. By taking such actions, brands can turn adversity 
into an opportunity for growth and renewal. 

For inquiries or further information, please contact us at: 
 

The Marketing Agency 
Maverick Steffen, Founder, CEO 
1 (800) 225-6399 
info@themarketingagency.co 
Or visit us at www.themarketingagency.co 

 
About The Marketing Agency: 
The Marketing Agency empowers small businesses with profit-producing marketing 
campaigns that connects them to the people that need them the most. 
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